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10 brands and
over 400 new products
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a third of customers
(35%) have purchased
a haircare product
from Boots in the
last 6 months

New Live True
London X Boots
salon-led retail
space open now
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Boots is trialling a new
‘Haircare Specialist’
role in stores to offer
personalised expertise

and product advice
to customers
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Top-to-toe premium beauty
offering for the first time
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available in store and L\
online at Boots including Content-led haircare hub for

existing cult favorites Bumble and bumble. expert education and advice  \ J

boots.com is the

health and beauty
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